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Abstract

Efforts to prevent money politics in Indonesian elections have failed miserably. The enactment of Law
Number 7 of 2017 concerning Elections, which imposes criminal sanctions and fines on perpetrators, has
failed to eradicate money politics. The Election Supervisory Agency (Bawaslu) has also failed to punish
perpetrators of money politics. This study was conducted to determine the political education provided by
netizens in combating money politics in Indonesia. This study used digital research methods to collect data
on content created by netizens on YouTube, X, and TikTok. Data analysis using content analysis techniques.
The study results revealed that political education provided by netizens to counter money politics on social
media was delivered in three forms of humorous content. First, netizens urged legislative candidates not
to give money to prospective voters, and also urged prospective voters not to accept money from legislative
candidates. Second, they urged prospective voters to reject money politics offered by legislative candidates.
Third, they warned prospective voters not to vote for legislative candidates involved in money politics. The
novelty of this study lies in the finding that political education in the digital era is not only carried out by
political parties, religious mass organizations, or public figures, but also by netizens, as a form of concern
about bad political practices in general elections. Practically, this study has implications for the importance
of strengthening anti-money laundering messages by Bawaslu and the General Elections Commission
(KPU) on social media, not only through conventional media such as banners and billboards.

Keywords: Political education; digital democracy; money politic; netizen politics.

How to Cite: Hidayaturrahman, M., Ubaid, A. H., & Muchlashin, A. . (2026). Humorous Content on Social
Media:Political Education against Money Politics in General Elections. Reflection Journal, 6(1), 367-
382. https://doi.org/10.36312/jq7hs545

d . . Copyright© 2026, Hidayaturrahaman et a
https://doi.org/10.36312/jq7hs545 This is an open-access article under the License

REFLECTION JOURNAL June, 2026 Vol. 6, No. 1
https://journal-center.litpam.com/index.php/RJ e-ISSN: 2808-1501
reflectionjournal21@gmail.com pp. 367-382

1

INTRODUCTION

Money politics is a recurring problem in every political contestation in Indonesia.
So that money politics becomes a latent and eternal threat to Indonesia politics. This
condition is reinforced by voters who consider money politics normal. Some consider
money politics as part of the consequences of social relations between individuals and
legislative candidates in general elections (Muhtadi, 2019). Evidenced by the growing
number of wealthy individuals becoming legislative candidates (Aprilia et al., 2021). At
the same time, law enforcement against perpetrators of money politics has never been
implemented strictly (Huda et al., 2022). The role of the General Election Supervisory
Body also did not run optimally as expected (Yanuar, 2023). On the other hand, voters
are very permissive to the practice of money politics (Hariyani, 2015). In fact, money
politics has undoubtedly damaged the political system in democratic countries
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(Jamaludin & Abdillah, 2023). Money politics can also mislead people's choices; they
choose legislative candidates based on money rather than credibility, track record, and
good programs (Muammar & Taufik, 2023). Data shows that cases of money politics in
Indonesia have increased from election to election, as shown in the following figure.
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Figure 1. Cases of Money Politics in Three General Elections in Indonesia.

These data show that the practice of money politics in 2014 increased significantly
from the previous general election in 2009. In the 2019 general election, the practice of
money politics decreased drastically. Happened not because of a reduction in the number
of money politics cases. According to the data, the decline in the number of money politics
practices during the 2019 general election was due to the public's unwillingness to report
(Laia et al., 2021). The public seems to be experiencing trauma from reporting on the
findings of massive money politics in the previous general election (Usman et al., 2021).
There was no follow-up to the report, and law enforcement took action against the
reported perpetrators.

The public is seeking other ways to fight the bad practices of money politics in
Indonesia, beyond reporting to the general election organizers and supervisors. This
research was conducted to examine the efforts of netizens in Indonesia to reject and
combat the practice of money politics on social media during the 2024 general election.
This topic is important because money politics remains a serious issue in the 2024
elections in Indonesia, one of the largest democratic countries in the world. Based on a
national survey conducted by the Populi Center, concerns about the practice of money
politics in the 2024 elections reached 37.2 percent (Muhamad, 2023). The highest
vulnerability, apart from other vulnerabilities, such as clashes between supporters, use
of state facilities, etc.

Many studies on political education have been conducted in Indonesia. | Wayan Eka
Santika and I Nengah Agus Tripayana conducted a study on the importance of involving
all parties in political education for voters in Indonesia (Santika & Tripayana, 2025).
However, this study did not focus on political education conducted on social media. Endro
Tri Susdarwono and Aswhar Anis also conducted a study on political education. This
study found that political education conducted by political parties was deemed a failure
by citizens, as it failed to produce significant changes in Indonesian politics (Susdarwono
& Anis, 2023). The study focused on political education conducted by political parties that
were deemed to have failed. Anang Sujoko and his colleagues conducted a recent study
on political education. However, this study focused on the role of radio in East Java,
Indonesia, in providing political education to voters (Sujoko et al., 2023). This study did
not discuss political education on social media but rather focused on political education
in conventional media, such as radio.
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This study focuses on political education conducted by netizens on specific social
media platforms, namely YouTube, X, and TikTok, in the form of humorous content to
raise voters' awareness of the dangers of money politics in elections in Indonesia. This
study also fills a gap in research on this topic. Previous studies did not specifically discuss
how netizens conduct political education; rather, they focused on the dangers of money
politics in general elections. Therefore, political education is needed by all levels of voters,
so that voters do not accept money politics carried out by political parties and candidates
in political contests. This study also answers the question of how netizens conduct
political education to combat money politics in elections.

Educational politics fighting against the practice of money politics through social
media is becoming increasingly important, given that Indonesian society is a digital
society highly aware of social media (Zahra et al., 2020). In 2023, the number of active
social media users in Indonesia reached 212 million (Pakpahan & Yoesgiantoro, 2023).
Any activity, including political ones, is carried out on social media (Noorikhsan et al,,
2023). As social media users increasingly fight money politics, public opinion and
political narratives are also being shaped (Bari, 2023). Likewise, the potential of social
media to disseminate political information is increasing. As many as 73.6% of social
media users actively access political information and issues (Gayatri & Satwika, 2022).

Netizens' efforts to fight money politics are not only meaningful in the educational
context (Pahlevi & Amrurobbi, 2019), but also in the legal context (Riewanto, 2019). The
practice of money politics carried out by legislative candidates during the elections
clearly violates applicable law in Indonesia (Mietzner, 2015). The prohibition on the
practice of money politics is regulated in Article 523 of Law Number 7 of 2017 concerning
General Elections, along with sanctions and penalties for perpetrators (Wijaya, 2020).
Furthermore, society has a responsibility to avoid money politics (S. Huda et al., 2022).

Voter participation in political education for fighting money politics in the digital
era is increasingly relevant, considering that everyone has the opportunity and access to
use social media. In the era of social media, prospective voters are not only political
objects or targets. However, voters can also be active actors or actors in determining
political campaigns, including anti-money politics campaigns. This is the novelty of this
research, revealing the efforts made by netizens as political actors in political education
to fight money politics carried out by legislative candidates in the 2024 elections.

METHOD

This study uses a qualitative approach to analyze the content of netizens who run
anti-money politics campaigns on social media. According to Kleinheksel and colleagues,
content analysis is a qualitative research strategy that must carefully attend to the
validity and accuracy of the data (Kleinheksel et al., 2020). Content analysis in this
research includes three forms: 1) netizens' invitation to legislative candidates not to
engage in money politics, and simultaneously inviting prospective voters to do not accept
money politics, 2) netizens' invitation to prospective voters to reject money politics, 3)
netizens' invitation to prospective voters to do not vote for legislative candidates who
engage in money politics. The content analyzed in this research consists of videos and
photos shared by netizens on social media. Netizens who carry out anti-money politics
campaigns are also grouped by their area of origin and residence. Data searches were
conducted across various social media platforms, including TikTok, X, and YouTube. The
use of social media by netizens allows users to share content online with others, not only
receive it, but also re-share it. Over time, social media-based research has increasingly
been used across various research areas (Hennell et al., 2019). The following are social
media platforms used by netizens to carry out anti-money politics campaigns.
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Figure 2. Social Media is a Channel for Netizens in the political education Anti-Money
Politics

The data collection techniques used in this research include multi-platform social
media-based self-selection data collection. According to Katy Jordan, research that
collects data on social media has been recognized as a technique in the digital era (Jordan,
2018). To avoid bias in the research results, this research was conducted using a
qualitative approach, based on a specific topic, relating to efforts made by netizens to
combat money politics in general elections in Indonesia. Nothing is measured in this
research, and there are no generalizations; only a description. Many netizens in Indonesia
are trying to give political education fight money politics. Researchers strive to maintain
independence by avoiding active or passive involvement with the research object. In this
case, researchers are not involved directly or indirectly when netizens create or share
content on social media. Researchers accessed only netizens' social media that contained
anti-political campaigns.

There are several steps or stages that researchers followed in collecting data for this
research, and the first Was Searching. The search was conducted by entering the keyword
"anti-money politics" across three social media platforms: TikTok, X, and YouTube.
Second, selecting. The selection was made based on anti-money politics campaign content
across the three social media platforms, and only included videos and photos. The
selection of videos and photos is based on the fact that social media users prefer video
and photo content over text. John Parmelee and friends conveyed this. According to
Parmelee, the majority of social media users prefer video posts over other content
(Parmelee et al,, 2023). Third, mapping. Mapping is based on the regions or areas from
which netizens come.

The coding technique used in this study was qualitative, analyzing content from
three social media platforms: YouTube, X, and TikTok. The coding technique used was
open coding, with the keyword "anti-money politics." Based on the keywords used on the
three social media platforms, a large amount of data was collected. The collected data
consisted solely of videos or audiovisual content and photos. To obtain valid data, the
researcher selected only original videos, videos and photos submitted directly by the
account owner, with content created by the account or channel owner themselves.
Therefore, the videos uploaded to each social media account are original content, not
content taken from other sources or other parties.

Reflection Journal, June 2026, Vol. 6, No. 1

| 370



Hidayaturrahman et al Humorous Content on Social ...

*Netizen

» Keywords Video domicile

"money politic"

e Various
regions in
Indonesia

TikTok, X, and
Youtube

Photo

Figure 3. Research Data Collection Steps

The data collection process yielded videos and photos relevant to the research topic,
the "anti-money politics" campaign. The videos and photos collected are only those
related to the 2024 general election. In terms of time, the video was made after 2019. The
video was specifically made by netizens to campaign for money politics in the 2024
election. A total of 54 videos and two photos were shared by netizens on various social
media platforms related to money politics campaigns. Detailed data is mentioned in the
following table.

Table 1. Data Educational politics by Netizens' Anti-Money Politics Campaign on Media
Social in the 2024 General Election.

Num Content Content Form  Media Regional Distribution
Channels
1 An invitation 5 videos TikTok Jakarta Province,
not to Tanjungpinang City.
practice
money
politics
2 A call to 26 videos and  TikTok, Gorontalo Province, Asmat
reject money 1 photo Youtube, Regency, Flores Timur
politics and X Regency, Grobogan Regency,
Boalemo Regency,
Probolinggo Regency,

Batam City, Lingga Regency,
Wates District.

3 Warning not 23 videosand  TikTok, Jakarta Province, Central
to vote for 1 photo Youtube,and Java Province, South
legislative X Sumatera Province, Depok
candidates City, Malang City,
who engage Pamekasan Regency.
in money
politics

The data analysis for this study used open content analysis techniques for social
media content. The following are the steps the researcher took to analyze the data for this
study. First, constructing a code. The code in this study is "anti-money politics." Second,
selecting a sample. The samples taken were the platforms YouTube, X, and TikTok. The
selection of these three social media platforms is considered representative of many
others, especially those based on user numbers, such as TikTok, which has the most users
worldwide, including in Indonesia. Third, coding the data. Data in the form of videos and
photos collected under the code "anti-money politics" were analyzed based on their
format, specifically the anti-money politics campaign content delivered humorously by
netizens, fourth, interpretation. Next, the researcher interpreted the content on social
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media conveyed by netizens. Finally, the researcher concluded. The entire data analysis
process was carried out conventionally, or without the use of modern tools or
applications.

RESULTS AND DISCUSSION

The anti-money politics educational campaign by netizens during the 2024 general
election was carried out in various regions of Indonesia. Based on research, anti-political
campaigns by netizens fall into three categories. First, an invitation not to engage in
money politics. This invitation is aimed at legislative candidates and political party
administrators, urging them not to give money to prospective voters. Netizens in Jakarta
Province, Tanjungpinang City did it. Netizens launched an anti-money politics campaign
on TikTok, in 5 videos. Second, a call to prospective voters to reject money politics. In this
section, netizens raise voter awareness to reject money given by legislative candidates in
the 2024 general election. This material is mostly used by netizens on social media
platforms TikTok, YouTube, and X, including 26 video content and 1 photo. Likewise, the
distribution of netizens' areas of origin spans various districts, cities, and provinces in
Indonesia, including Boalemo Regency, Flores, East Nusa Tenggara, and others. As listed
in Table 1. Third, a warning not to vote for legislative candidates who engage in money
politics. Netizens also create quite a lot of content, there are 23 videos and one photo
distributed on TikTok, Youtube and X. The distribution areas of netizens who urge them
to do not vote for legislative candidates who engage in money politics are also diverse,
not only in urban areas, but also from regional areas, such as Pamekasan Regency,
Madura, South Sumatra, etc.

Netizens' educational politics resistance to the practice of money politics in
general elections is reflected in the high number of anti-money politics campaign content
a total of 54 videos and 2 photos created and shared for the first time. Distribution is
carried out across various social media platforms. TikTok is the main channel with the
largest percentage at 71.7 percent, followed by YouTube at 15 percent, and platform X at
13.3 percent. The area most active in spreading anti-money politics campaign content
includes various regions in Indonesia. At the provincial level, it consists of the Special
Capital Region of Jakarta Province, Gorontalo Province, Central Java Province, and South
Sumatra Province. There are also netizens from urban areas in Indonesia, including
Depok City, Malang City, Tanjungpinang City, and Batam City. Not only in urban areas, but
many netizens also come from various districts in Indonesia, such as Asmat Regency, East
Flores Regency, Grobogan Regency, Boalemo Regency, Probolinggo Regency, Pamekasan
Regency, and Lingga Regency. In fact, there are netizens in the Wates District, Kulonprogo
Regency.

The many and varied areas of origin of these netizens illustrate the high level of
awareness among Indonesia netizens to participate in efforts to fight the increasingly
widespread practice of money politics in the 2024 general election. In addition, the use
of social media as the primary tool for spreading anti-money politics campaign content
demonstrates netizens' adaptability to these platforms. Equal involvement from various
regions strengthens joint efforts in building awareness to fight money politics. This
condition also gives new hope that this action can create positive changes in the dynamics
of Indonesian politics in the future.

This netizen's effort is a new step, or a new effort, at a time when conventional
efforts that have been carried out previously have failed. The spread of anti-money
politics content on social media, created by netizens, has become fuel for the anti-money
politics movement, which is also carried out voluntarily by citizens. However, until now,
these efforts have failed. Like the anti-money politics village movement in Nglanggeran
Village, Patuk District, Gunungkidul Regency, Yogyakarta (Alina, 2022). In Air Gading
Village, West Baturaja District, Ogan Komering Ulu Regency, South Sumatra, similar
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efforts were also carried out. The local community declared an Anti-Money Politics and
Hoax Village. This initiative reflects awareness of the importance of combating money
politics, accompanied by concrete efforts to do so in Indonesia (Anggara et al., 2022).
Previously, there was also an anti-money politics campaign initiated by the Independent
Election Awareness Committee Movement (KISP), which sent volunteers to the field and
provided physical support to educate citizens to fight money politics. However, so far
these efforts have not been successful (Abhipraya et al., 2020).

The importance of educational politics and netizens' efforts in Indonesia to resist
money politics is highlighted. Considering the high level of access to social media among
Indonesian citizens. Based on a 2022 survey conducted by the Katadata Insight Center
(KIC) and the Ministry of Communication and Information of the Republic of Indonesia,
73 percent of Indonesians access information on social media. The type of social media
experiencing increasing usage is TikTok. TikTok users continue to grow significantly over
time. To date, the number of TikTok users has increased by 207 percent (Annur, 2022).
This study has relevance to these data. The majority of anti-money politics content spread
by netizens is posted on TikTok, and it takes the form of videos. Social media users prefer
video content over other content.

In the 2024 general election, Indonesia netizens are trying to educate people to fight
the practice of money politics. The role of netizens on social media can have a big impact
in shaping public opinion and fighting money politics practices that are detrimental to
democracy. The netizen involvement is a form of positive active participation in general
elections in Indonesia. It is hoped that this effort will be more effective, given the
increasing number of young voters in Indonesia, which has reached more than 50
percent. Most of them are very familiar with social media and are active users. According
to data from researchers, the majority of anti-money politics campaign video uploaders
are young voters.

Various social media platforms are used to convey messages. The use of
multiplatform social media also serves as a public space where netizens can express
opinions and share comments based on their capacity (Faulina et al., 2020). Through the
active participation of netizens on social media, it is hoped that general elections will be
more transparent, fair, and a reflection of the will of the people, without further money
politics. Advances in information and communication technology can turn social media
into the fastest, most accurate, and economical means of communication in political
activities. News broadcasts on television or in newspapers often cite information from
social media. Various forms of appreciation, suggestions, and sharp criticism continue to
flow from across society on social media (Munzir et al., 2019). The role of social media in
forming opinions and views regarding politics has become an integral part of social and
political dynamics in Indonesia.

On social media, netizens are individuals who actively participate, can convey and
receive information, and can express their opinions easily and flexibly in various places
and at any time (Elvianti & Wibowo, 2021). Netizens who are involved in anti-money
politics campaigns have the ability to provide accurate, relevant and fast information. The
involvement of various groups in encouraging public participation on social media is
important (Omotayo & Folorunso, 2020). Netizens seek and disseminate information and
share educational content, thereby increasing public awareness of the negative impacts
of money politics. Social media has become a new public space that is open to anyone. As
well as forming new networks outside the social networks that have been formed
(Jenkins, 2021).

Social media has become an interactive platform for netizens that allows fellow
netizens to interact with each other, form communities and discuss various issues
(Nwozor et al, 2022). Netizens not only fulfill their social needs through active
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participation, but also contribute to increasing public awareness regarding the
importance of rejecting money politics in general elections (Nurhablisyah, 2022). In
creating anti-money politics content, netizens do it in the form of videos, in the form of
creative, funny and entertaining content, including in the form of memes, captions, quotes
and hashtags (Baharuddin et al.,, 2021). It can create a more positive general election
atmosphere and motivate netizens to remain involved in the campaign. Of course, it is
even more interesting for social media users who do not really like serious content.

The involvement of netizens in the political education anti-money politics campaign
is really needed at this time. Considering that the public is still worried about money
politics in the 2024 general election. Evident from the many discussions about money
politics, which are expected to repeat themselves. Experts also continue to discuss money
politics in the digital and social media era. Nur Alfiyani highlighted the use of social media
as the primary tool for conveying campaign messages and explored how it influences
voters' perceptions of political campaigns (Alfiyani, 2018). Social media used to reach a
wider audience and expand the impact of campaign messages and emphasizes the use of
visual content, such as images and videos, to increase the appeal of the campaign
(Indrawan et al., 2020) .

In the era of social media, there is a new stigma that has occurred in society, namely
"no viral no justice" if it is not viral there is no justice (Wood et al., 2019). An issue or
event that gets policymakers' attention is measured by whether it goes viral on social
media. If an issue or event goes viral on social media, it will receive a positive response
from stakeholders. On the other hand, issues and events that are similar or nearly
identical will be kept quiet by stakeholders if they do not go viral on social media. The
political education campaign against money politics carried out by netizens during the
2024 general election, as a strategy to attract other netizens' attention, then went viral.

Relevance to the uses and gratifications theory, which identifies motivations and
needs that can encourage participation by netizens or social media users. Motivation
drives netizens to generate relevant suggestions to prevent the spread of potentially
dangerous challenges. According to Falgoust and friends, the uses and gratifications
theory is applied to examine the motivation of social media users in participating
(Falgoust etal.,, 2022). In the uses and gratifications theory, the emergence of social media
allows consumers to share everything, including expressions and emotions, with fellow
netizens. There is the formation of close social ties, expressed through reciprocity among
netizens. As a result, netizens have become more cooperative. This cooperative attitude
is based on usefulness and gratification, thereby creating member satisfaction
(Chakraborty & Biswal, 2023).

This study provides consistent support for applying the uses and gratifications
theory to explain netizens' use of social media to combat money politics in the 2024
general election. Applying the uses and gratifications theory to netizens' efforts to combat
money politics provides an in-depth understanding of users' motivations for
participating in person and online. This study provides insights that can be applied more
broadly, especially when researchers connect them to political challenges, such as calls
not to engage in money politics, to prospective voters to reject money politics, and not to
vote for legislative candidates who engage in money politics. Netizens' motivation to
participate in political dynamics can be understood as part of efforts to fulfill the need for
honest information, to participate in a clean political process, and to elect legislative
candidates of integrity. Thus, the uses and gratifications theory opens the door to
understanding how the dynamics of social media can correlate with the political decisions
of prospective voters.

First, an invitation from netizens to the heads of legislative candidates not to give
money to prospective voters, as well as an invitation to prospective voters not to accept
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money politics from legislative candidates. At this stage, netizens run campaigns at the
general level, such as moral appeals to legislative candidates and prospective voters.
Netizens invite both parties to comply with the applicable rules and regulations. The
message conveyed by netizens is the standard of compliance with applicable laws, the
law that prohibits the practice of money politics. Money politics can occur because there
are parties that give and those that receive. Netizens invited both parties.

Second, a call to prospective voters to reject the money politics of legislative
candidates. This stage is a repetition of the invitation previously made. This time, the
emphasis is on prospective voters as recipients. The recipients were suppressed because
netizens feared punishment for perpetrators of money politics, including the threat of
imprisonment and a monetary fine. Does not make legislative candidates stop engaging
in money politics. Happened not because legislative candidates wanted to engage in
money politics, but also because the recipient demanded it. Netizens directly closed the
door for recipients so as not to open opportunities for legislative candidates to give
money.

Third, a warning to prospective voters: do not vote for legislative candidates who
continue to engage in money politics. This stage is a repetition and affirmation made by
netizens to potential voters, urging them not to vote for legislative candidates who
continue to engage in money politics, even though there had previously been a ban on it.
There is an implicit threat from netizens to legislative candidates who engage in money
politics: they will not be chosen by prospective voters. The practice of funding elections
harms people's morals and democratic values.

Campaign Model
Anti Money Politics
Indonesian Netizens

2024 Election

An appeal to
potential voters
to reject money

politics

Warning to
potential voters
not to vote for
legislative
candidates who
engage in money
politics

Netizens invite
legislative
candidates and
potential voters
not to engage in
money politics

Figure 4. Indonesian Netizens' political education to Anti-Money Politics Campaign
Pyramid Model in the 2024 Election.

Psychologically, what netizens do is an effort to build awareness. In social
psychology, awareness is a fundamental aspect of changing individual behavior.
According to Antony Manstead, awareness of social environmental conditions shapes
individual behavior. Allows each individual in a social group to have different attitudes
and behaviors based on their awareness of the social environment (Manstead, 2018).
Awareness of norms and rules will give birth to beliefs that shape behavior. Beliefs that
growth from full awareness can form consistent and firm behavior (Cislaghi & Heise,
2020). Netizens' invitation to legislative candidates and prospective voters not to engage
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in money politics is a strategy to raise awareness. Awareness that this act is a bad act that
violates the law and damages democratic values.

In the second form, netizens' calls to prospective voters to reject the money given
by legislative candidates are a persuasive effort to dissuade voters from being tempted
by legislative candidates' actions that clearly violate the law and democratic values.
Persuasion in social psychology is useful for changing individual attitudes. Thus, people
are more likely to agree with a persuasive message, but once the message disappears,
they tend to return to their old attitudes (Itzchakov et al., 2018). The persuasion approach
needs to be done in a way that attracts attention, arouses emotions, and captivates the
object. Persuasive steps are stronger if there is something unique in them (Krause &
Rucker, 2020). Persuasive steps can be effective if targeting the intended target with
suitable content (Teeny et al., 2021). Netizens' efforts to persuade prospective voters not
to accept money politics from legislative candidates are carried out repeatedly in the form
of video content. This is intended so that prospective voters are not tempted or tempted
by the money given.

Another form of netizens' resistance to money politics in Indonesia is a form of
warning to voters. According to Peter Hancock, and friends, warnings are useful for
establishing behavioral compliance with normal and law, consistently (Hancock et al,,
2020). Warning to don'’t vote for legislative candidates who give money. The warning
given by netizens to prospective voters also provides a deterrent effect for legislative
candidates. According to Anca Pusca, the deterrent effect that occurs in social life can be
carried out in the form of disruption and normalization of perpetrators/ actors. (Pusca,
2007). The deterrent effect that netizens have on legislative candidates is also a threat in
the subtlest form. The message is: do not engage in money politics, because potential
voters do not want to accept money. Even if forced to accept, they will not vote for a
candidate because of money politics. Furthermore, large sums of money spent by
legislative candidates do not guarantee an election victory. If this continues, legislative
candidates must be prepared to feel disappointed and face large losses.

Political education is being intensively implemented in many countries. As a major
democracy, the United States serves as an example of political education, which has not
stopped simply because of the pandemic. Even during the pandemic, political education
continues to be implemented, even in schools (Collins & Reckhow, 2024). In democracies,
political education is intensified to anticipate the negative impacts of political activity,
which often creates polarization by shaping support for political candidates or political
parties during political contests (Sandahl & Bjorklund, 2023). Political education is even
implemented in China, where it is conducted on various campuses and universities (Liu
et al., 2023). The implementation of political education in various countries tends to be
more conventional, rather than digital.

Theoretically, political education has no impact or relationship with political
participation. Citizens who receive political education experience no change in their
political participation (Willeck & Mendelberg, 2022). Despite this lack of impact on
political participation, political education continues to be conducted, including by
grassroots social activists, in various forms and approaches (Maton & Stark, 2023). One
form of political education is through music instruction in universities (Wang et al,,
2022). One reason is that political messages can be conveyed less openly and explicitly to
participants. Political education is not merely a standalone activity but is integrated with
mental health, thereby mitigating the negative impacts of political activity (Li et al., 2022).
Political education is primarily conducted by those in positions of power, whether the
government, political parties, or established institutions in society, including universities.

In the era of digital democracy, the space for political education is increasingly open,
and political actors are also increasing in number and continuing to develop, including
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netizens. Political education by netizens to resist money politics on social media in these
three forms can shape the public agenda and clean general elections without money
politics. These netizens' efforts need a response from the public at large so they go viral
and become a major political issue in Indonesia. Thus, social media has an important role
in adapting and influencing public discourse and agendas. Netizens urge legislative
candidates and prospective voters not to engage in money politics, and warn voters not
to vote for candidates who do. The resistance model is expressed through netizens'
content dissemination in a humorous, unique way. Creates a positive impression among
social media users and other netizens.

Humorous message delivery has advantages compared to other message delivery
models. Humorous message delivery has an entertaining element for the recipient. The
recipient feels happy with the message received. In contrast, messages delivered in a
serious, patronizing manner are less likely to be accepted by the audience. Even though
they contain criticism, the recipient still happily accepts and digests the message
delivered, so there is no resistance from the audience. In addition to having a high level
of acceptance, this also has a significant influence on the recipient, especially on the
cognitive aspect, which is expected to change the recipient's knowledge. However, this
study did not yield behavioral changes in the recipient.

CONCLUSION

Indonesian netizens have the power to take action and provide political education
against money politics on social media ahead of the 2024 general election. Indonesian
netizens play an active role in shaping public opinion, increasing public awareness, and
strengthening the foundations of democracy. Netizens' resistance was manifested in
three forms of messages conveyed. First, netizens invite the legislative candidates not to
give money to prospective voters. As well as an invitation to prospective voters not to
accept money politics from legislative candidates. Second, a call to prospective voters to
reject the money politics of legislative candidates. Third, a warning to prospective voters
not to vote for legislative candidates who are doing money politics. The resistance carried
out by netizens is an alternative effort to fight money politics in Indonesia, when
conventional methods have failed. The form of resistance and social media channels used
are the novelty of this research. This research has limitations because it does not reveal
whether netizens' efforts have been successful. The research can only describe the efforts
made by Indonesia netizens to fight money politics in the 2024 general election. As for
results, was the effort a success or a failure? Further research needs to be done.
Theoretically, political preferences in the era of digital democracy are increasingly
independent and personal. Personal approaches through social media also need to be
enhanced by actors involved in political activities. This way, netizens are no longer
viewed as objects but rather as political subjects, including in political education.

RECOMENDATION

In practice, researchers suggest that the General Election Commission, the Election
Supervisory Body, and the Ministry of Home Affairs can collaborate with influencers on
social media to jointly combat the practice of money politics by candidates so that the
resistance movement against the practice of money politics in Indonesia is more massive,
more successful, and has positive results.
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